
The Essential Guide 
to 
Conversion Tracking

Google Ads




1 Why Conversion Tracking Is Essential

Conversion tracking tells you exactly what happens after a user clicks on your ad —
specifically, whether that click leads to a valuable action (a purchase, a sign-up, a call).

Applied Example:

If you spend $100 and get 200 clicks, you know you paid $0.50 per click. 

But if you don't track conversions, you have no idea if those clicks generated 
any sales. Without tracking, you are optimizing for clicks, not for profit.

Core Benefits:

Accurate ROI Measurement:
Understand the true return on investment for every dollar spent on a specific 
keyword or campaign.

Smarter Bidding:
Enable Google's Smart Bidding strategies (e.g., Target CPA, Target ROAS) to 
automatically optimize for the actions that drive your business goals.

Informed Optimization:
Pinpoint poorly performing ads and campaigns, allowing you to reallocate budget 
effectively.
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2
2 Choosing Your Setup Method

A Decision Tree

The first step is selecting how you will connect your website's events to Google Ads. 
Your choice depends on your site's structure and your existing analytics setup.

Question If , use this MethodYES Focus
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3 Setup Instructions

Method 1: Website Tag (Page Load) 

This method is the simplest and involves placing code directly on a conversion 
confirmation page.

1 Create Conversion Action:

2 Get Tag Code:

3 Implement Tags:

Place Global Site Tag on every page of your website within the  section. 
Place Event Snippet only on confirmation page (e.g., /thank-you.html), also within 
the  section.

<head>

<head>

4 Verify:

Method 2: Google Tag Manager (GTM) — Recommended

GTM is the industry standard for centralizing all marketing tags. This is the most flexible and 
scalable method.

1 Create Conversion Action in Google Ads:

2 Get Tag Details: on the final screen, note down or copy the two crucial values:
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https://admixer.media/contact/

